
Kate Gnetetsky

Writer + Director + Visual Artist

Experience Skills

Clients

Education

• Creative Director

• Creative Producer

• Freelance Writer

• Copywriter

• Graphic Designer + Copywriter

BUZZFEED

HUDSON JEANS

MAKER STUDIOS

2015 — 2023

HEALTHLINE 2023 — 2024

2015 — 2017

2017 — 2019

2019 — 2023

2015

2013 — 2015

Wrote client-facing pitches, directors treatments and scripts for 
both scripted and unscripted video formats
Handled all branded social copy

Worked with Fortune 500 companies to write and/or direct viral 
branded videos , articles, and experiential marketing activations
Developed cross-platform digital ad campaigns
Created all key art and thumbnails
Handled all social copy

Wrote a semi-scripted travel show in collaboration with Verizon

Wrote and designed all email blasts and social ads
Conceptualized and designed seasonal look books, and decks
Designed textiles
Forecasted fashion trends

Owned all aspects of creative production from pitch to publish
Collaborated with some of the world’s biggest brands to create innovative 
viral content for platfroms like TikTok, IG, FB, and YT
Led the development of BuzzFeed’s branded Live Shopping Channel
Trained and led a team of creatives
Crafted creative cross-platform marketing strategies to hit client KPIs

Directing
Script Writing
Marketing Copy Writing
Video Production
Graphic Design
Training
Production Design
Trend Forecasting
Illustration

Photoshop
Illustrator
InDesign
Final Draft

Amazon
Netflix
Hyundai
P&G
3M
Healthline

NBC/Universal
Fox
Purina
Geico
Walmart
Macys

Verizon
Bare Minerals
Rimmel
Godiva
McCormick
And more!

OTIS COLLEGE OF ART 
AND DESIGN

Bachelor of Fine Arts
2013

Emphasis in Advertising + Graphic Design
Minor in Art History
Graduated Cum Laude

818.687.3827
k.gnetetsky@gmail.com

Provide creative direction for paid and organic social media content, including graphics, videos, and copy, ensuring consistency and innovation. Occasionally, 
contribute hands-on by creating high-quality social media content.
You can think and sell work at a master brand level and can translate this to big and engaging social content ideas. 
Stay updated on emerging trends and best practices in social media marketing, ensuring our creative work is innovative and industry-leading.
Lead and inspire a team of creatives, providing guidance and mentorship to drive their professional growth and maximize their creative potential.
Collaborate and work closely with Social Strategy Directors and In�uencer Managers to inform and lead the direction of work rooted in consumer, platform and 
brand insights.
Review and provide constructive feedback on creative concepts, ensuring they align with client brand guidelines and objectives.
Foster a collaborative and inclusive creative environment, encouraging open communication and idea-sharing within the team.
Collaborate with clients to understand their needs and objectives, translating them into e�ective social creative strategies.
Stay up-to-date on industry trends, competitor activities, and social media platform updates, ensuring our team remains at the forefront of social media 
innovation.
Report to the Executive Creative Director, and partner with the other Creative leaders on the account in elevating the brand's creative expression in social 
channels to new levels of creative excellence.
Review key creative briefs and oversee the presentation of �nal concepts and work to ensure the correct and best Social-First strategy and creativity is being 
delivered. 
Maintain and manage positive client relationships to increase the volume of work scoped directly to our social team, while working as part of a larger team to 
win new business and grow existing accounts.
Be a champion for the well-being of the Media.Monks culture, its people and clients.
Advocate for AI tools helping to get to great work more e�ciently.10+ years of experience as a Creative Director or similar leadership role, leading social media 
and digital marketing for a wide range of brands. Experience with B2C and B2B tech brands preferred.
Leading the development of social-�rst campaigns, including branded, in�uencer partnerships and UGC.
Working with In�uencers you know how to brief/collaborate and get the best from them to feature in, augment or amplify social content.
In-depth knowledge of social media platforms, trends, and best practices.
Leverage data and research to help identify unique opportunities for the brand and represent creative vision and philosophy.
Ability to think clearly and contribute constructively to discussions and strategy during the entire creative process, from concept through production.
Provide clear, focused feedback to your creative teams regarding improvements that could be made to the work, the department, and the agency.
Work collaboratively across functions, balancing partners' needs and breaking down complex narratives into simple, compelling ideas.
You can nimbly respond to opportunities at the speed of social, and have a willingness and ability to shoot/create/produce content in scrappy ways.
A strong desire to build and develop diverse teams and perspectives, empowering voices both close and abroad.
You are self-motivated, hard-working, and work well in a fast-paced environment.
People-�rst mentality and experience in building a best-in-class global team.

• Freelance Creative Consultant
Developed influencer-centric creative for various YouTube channels

kategnetetsky.com


